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Kicking Horse Coffee
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FAIRTRADE FOR GOOD

LEARN MORE
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IMPACT OF OUR
PARTNERSHIP WITH
FAIRTRADE

Kicking Horse Coffee’s partnership with Fairtrade has two

main pillars of impact:

Direct to producers — purchasing coffee on Fairtrade terms
provides direct economic, environmental, and social
benefits for farmers, their families, and their communities,
through the payment of the Fairtrade Minimum Price (when
the market price is lower than the Fairtrade safety net), and

the Fairtrade Premium.

Through the Fairtrade system — license fees paid on all
Kicking Horse Coffee sales with the FAIRTRADE Mark

contribute to the Fairtrade system, which allows them to

Coffee is the second most-traded
commodity in the world.

The coffee industry can be volatile, unpredictable and subject to dramatic price fluctuations. We are only

create and update the Standards, measure their impact,

advocate governments and institutions, and provide training

and support to farmers through Producer Networks (who are

interested in using coffee that is good and fair for both our coffee drinkers and for farmers. local associations that represent small-scale farmers).

Dedicated Fairtrade Webpage

Kicking Horse Coffee builds Fairtrade directly into their brand narrative online. By dedicating
prominent website space to their sourcing practices, they educate consumers, strengthen
brand credibility, and make Fairtrade part of the everyday customer journey from awareness
to purchase.
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@ FAIRTRADE


https://kickinghorsecoffee.ca/pages/fairtrade-for-good?srsltid=AfmBOopQ33ATiCavXpX9tQqwElbyDtxn8p9Jb76GqfvlthZ7vI4M148q
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Leveraging Fairtrade for PR

Café William sails towards Café William demonstrates how to leverage press
sustainability: Its first coffee coverage to amplify Fairtrade commitments. By
cargo sailboat travels to North WILLIAM telling a compelling story through earned media,
America ... they reached a broad audience and positioned

Fairtrade as a core part of their brand identity, not
just a certification mark. This approach shows the
N 00000 value of engaging with journalists to elevate both
brand and movement narratives.

SHERBROOKE, QC, Jan. 9, 2024 /CNWY/ - As part of a revolutionary movement towards a more sustainable coffee supply chain, Café
William is proud to announce that its first cargo sailboat set sail from the port of Santa Marta in Colombia on December 18, bound for
North America. During its 20-day voyage, the cargo sailboat carried 72,000 kilos of coffee beans on the wind, in a constant effort to run

on clean energy. This first concrete step aligns with the company's innovative vision of always acting beyond the cup.



https://www.newswire.ca/news-releases/cafe-william-sails-towards-sustainability-its-first-coffee-cargo-sailboat-travels-to-north-america-829910193.html

Keeping Fairtrade in the Inbox
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Ethical Bean, Bridgehead, and
Kicking Horse Coffee all use
newsletters to consistently keep
= Fairtrade top of mind, embedding it
)\ [ T into product updates, brand

y — R— storytelling, and customer education
TR | to build trust and lasting loyalty.




Brands Turning Scroll into Stories on Social Media

Ben &Jerry’son
Instagram

Showcases Fairtrade
as part of their brand
story, blending
activism with product
marketing to engage
consumers in a
values-driven way.

SEE EXAMPLE

Equifruit on TikTok

Uses humour and trends

to make Fairtrade fun
and accessible,
reaching younger
audiences with bold,

memorable messaging.

SEE EXAMPLE

@ benandjerrysoz © Linked prosperity, the idea that those

successful should work to improve the worid around them, i

of Ben & Jeny's founding principles.

Fairtrade puts this idea into action. All farmers in the Fairtrad
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awakechocolate and fairtradecanada

&

ﬂ awakechocolate Tomorrow, on #EarthDay ... dive into the world

&/ of Fairtrade cocoa with us! Each piece of AWAKE Chocolate
supports sustainable farming, protects wildlife, and promotes
biodiversity. Through Fairtrade, farmers earn fairer wages, invest
in their communities, and adapt to climate challenges. That
means every bite supports a system that values people and the
planet. Indulge responsibly and join us in savouring a greener

OVER 450,000 s
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SMALL-SCALE | ==
COCOA FARMERS

FAIRER PRICES AND PREMIUMS,
FOSTERING COMMUNITY DEVELOPMENT

AND ENVIRONMENTAL STEWARDSHIP.

Awake Chocolate Collaborative Post onInstagram

Highlights Fairtrade through partnership storytelling, showing how brands

and Fairtrade can amplify impact when communicating together.

SEEEXAMPLE

@ FAIRTRADE


https://www.instagram.com/p/DFb4Aj3ThvJ/?hl=en
https://www.tiktok.com/@equifruit/photo/7502851006384917815?is_from_webapp=1&sender_device=pc&web_id=7465355742690756101
https://www.instagram.com/p/DItqL01OJ9L/?hl=en&img_index=1

Partnering with Retail

Partnering with retailers provides a powerful
opportunity to amplify Fairtrade messaging. By
featuring brands in channels like Farm Boy’s
magazine, companies can highlight their sustainability
commitments in a trusted, consumer-facing space.

This not only strengthens brand visibility but also
helps educate shoppers about Fairtrade, showing how
ethical sourcing aligns with everyday purchasing
decisions and encouraging retailers to champion
these values alongside the brands they carry.

SEE EXAMPLE



https://online.flippingbook.com/view/808458833/64-65/
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